S N 10/007,552 
\iiu-iujwnf- * jjLt.he.n.ai.ai.s 

tin-, lot i 4 1 i i iqiui 1 p? >t ev so dtnl 1 ^ti'j >s\iaints t the 
application: 



options comprising; 

ufj us if lis i tek\ (t m «i il.d 1 m i UU i customs 

receiving a selection from satd the customer; 

k v. s f! t i) il o i ' iu t -m i vaU h >m i > i f t t< v s 
diss oum tmf comprising she steps of: 

accessing a predetermined pricing table having a product number, a 
product base price, and a discount rale to determine a product price 
ivherei! mi b< eiecri< . prises at It t one product im 
urn i t k ! u tt v i h t Hi < t nui i 
OP I? . S,P,(M,U) where 



S, is a switch that has n value of 1 if the f" product is selected,, 
and a value of 0 if the f h product is not selected, 
$:>, is the base price of Pie f ' product; and 
Aj is the discount rate, where repr esents the m id t of 
c. it cs pi^duets; and 

\ i s ii ,i , n v t v i 1 it nlu ) 



K Ui i'iaU \f\0\C» \ ^ , cjUl ,u ; knoiud n\a d Pa ^ in< \im; \ o- 



OP is the offering price; 



is the product numhei 




nv -• !c<i ; odi U <nvl 
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• f i\ ki corner 

2.. tii t Us s s 1 Ik ouhodof datro I when? s\«t. d j s - 
discount comprises: 

o t<St 1 eu* i <1i >c Hint iMt^cUv' at k\ ^ ut i oi i^c nci 

ml<u md <i hi;. Ms-s k\d at product ; 
3-4. (Cancelled) 

5. Kt (■ \P'cr,\v.} hie method of claim I, funhcr Ciwprisinjr 

receiving mfoima-f " ah\;t cum mv»ci uchj^a vt mk! tit. pk i M\ >*f 
products, and 

t o nnendm % odu i\ h ^ d t s nt mwiavi. i >>lni . 
usage. 

6. (tiiMrh \t!undsd> fit. uethod <»f claim i fnnhet comprising 

\j melt . K istom an mcreme Mk ng prh of an 

unmade m ^ - 1'* <iiN t uioci - v'lc intii 

7. (Currently Amended) The method of claim 1 , further comprising: 

providing v >fv n , ^ i ui < < Md u^e^-udihe 
selection; 

vii ui it > i ii t Hk w tk t < r uv\n mi utii vim J 
selection, 

determining an offering price for customer's changed selection: and 
jrociu n $ ito h o * ins s t l sa« i stoinc 
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8. 'it, "h \ \ i. oj t ompukn tcdtkibie medi.it m „> p s < 'mi- 
comprising: 

attrMsete msimctM sh^ p > it r tp ohm M f kwmnn cations I at d 
products ro a customer, 

a second se; of instructions for receiving ft selection from s®d the customer; 

a third sett nsuuetions >r dotes lining an < t 3 price fb m i the select i 

empfo i\a v prates-. . - *li voum imd comprKuig 

<!vce- tm j|< ok an tt e ot - u-k .as i ^ ptodnct MmUa.a 
product bsse price, and & disc ounl ! tie u < * rroi je i product jhkc 
• v e r ^o U d d! f pi - if l M i ! < \ n ike m < 

-1. n M > t K '! h ptkfs < il-plt , M tl 1 h ! mi hi 

OP-StsSsPiCHA^) where; 

OF i s tb e ©ftering pri ee; 
s s the o 1 1> ! mrm >et 

s sjvi'.Hh t is i dit ot 1 i thv i 5 1 n< ts v ei ted 

arid a value of 0 d the i lh product is not selected; 
P ; i s the base price of the \ " product; mi 
\ $ the discount rate, where r< resents the number of 
i i ted oduet md 

V f , \\i ( t-v ' tf ,4 , pf [If Jt< Jti i • 

.led , <> h u >rd 
I ul 1 1 1 i H f iti tn t p ot f s id i < \t p lu 

customer. 
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9. (Cun enth \ mended) The computer readable media of claim 8. wherefe said the 

pro* icltog i greater discount i >ots a ect - < <i at h asi one of a - j eatet 
tbe? an i i! .'Hud >> - it et , 

10. (1 uticmh \r • * \*\ i he^ompun^r icjOiHo nK^lhi oi mn 5> Oith^ 
comprising; 

i 0i et< it mem to uvei i - mot nut'* i ihoi a >m <\ t 
offwdgl&g plurality of products; aid 

askth set of instructions to town - , ^ pto , ktM\i on received 

information about customer usage. 
H. (i uoemh \ri *,M > i he eo npun-r u i t 1 nKihaok iS iv \\k- 
comprising: 

a seventh set of instructions for providing to said the customer, m 

, C!i I t t I! _ i t< u tt Ut .1 >St If <iO\*l H tut 

12 £ tn ei l\ u ' t i no < n tputt i to j lorn di » »*i i h the 

comprising: 

i! tl !l \0 i ilNfMi Jl- Ot OMdl pi f I* s < k 

ciotornu to enjt v - n *\k -v >\ti. 
13. (Wifkhavkji) V swen fat o hi o vn . 'it.i , ompuMsu; 

cos iputu readdHf i .,v\, ^npri J'U 

a l\v$t set of injunctions fos pu^enom; a 1 1 nalin >j 
kk-connnun^.m^fo. eUteJ pow.co M .5 cust^mft. 
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d second set ofinstrucu-^ s'oi k. ( >i. a vc. t >i p >n -aid 
customer; 

a third set of instructions for determining an offering price for said 
ftdt'Ct!*-!?, o dHo\ r;: ? .'-^v'^m discount and 

a 'I i'l -0! > ! stT ktiOl - 1 • i 1 1 i lit' ^ 

au'iK\*c iiuoi n notion >!"( aio ^^'^putci :c sti-fl'U n^-d!v 

atelepho - s i 

a ttlcptio'^ Teottut uhccm « „ opeuiof k tains u^»m s product 

14. (Withdrawn} The s\ tun ot ^ s> n i 'oK'iu said pt k?css,ui: discount 
comprises: 

pioxtdtn c-JKi discount up«> selection >iKn leas me oi ,* ^ L \tn<t 

i'OUlhu Utk* 4 biC 5 V LoC? ^ lOoducN 

15. Jun in IV i. ' ik i ! v m i t ,i ) t ^ m * trja, owt s _ 

a fot , sot > i ivuit tin s t - t it* ii n t j i u >m a!» i ' o vs i o us sli 
nt ssid plundiiv of products; and 

a. sixth set of instructions for recommending products based on received 
fo tion i >out c t-tf n a is age 

16. (Wishdunvnt I ! u l nputu i ' t ! ft t , U , n * » R,u>iri- : 

a seventh ses of instructions tor providing to said customer, an incremental 
oJevte m n o« tn [puade n> v nl - i.-Mnu * ,« kux<n 
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17. {Withdrawn} fhtrcompuiti rc.*i,iH cd I < last intercom 

at! eighth ^ct oh struct on^ t loudmgjuutppoo r u * ,n 

i Otd ^luiuv 

18. ("Wi irawn} \ stet >rc ve> i sales options com biny 

L 1 lt<_? ! 1 I ! i , pt I ] 

! ! t iMU tl t lit i iJ Jit t 

'fv 1 «(iin ^ 'Kb d it<J m c\ to s u 4on u 

a second set of instructions for receiving a selection from said 

customer; 

a this eto nstroctiom foi determining an ot Vet bg price for said 

-n CCtiOn t Ttph y'H ip OS eSSls'i; dis 0U5ij id 

<i < i l ) . tH-vti n mn- i, v v st i , > k in: l 
aconip) i in con m ncation i t said c < ne readal e » t; and 
a kk^k cor "NitL^ v >i ipnu>) 1 1 f v' \e <j nthhc wleucttoit 
to [\S uhdtawnt Uk o sun i K . 1 * ^ 1 1 o i 1 <iui ( : v -s < i s o i s m 

comprises: 

^o^ub no d) » nut i > ui id <s ok i , ! K-atu 

5 tube? an I a hwh 1 iuets 
20. (Wi • Ji.iuu 3 n l t ! ft t ^ U < n s n RiLon-i- 

a AlVi set < nos fueu^ ^ tos -v_u\ny .nil mutson about uiStomu usage 
o! said MumI'a oi p'^lucis, and 

a stuhsuet »t <n et > > ihvii ten, nypun j I a^t\Hn icct-o ed 
ififoomation ibou i tMomer usage 
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21. nhduvut* fhtrcompuiti rc.fc SPPnt-Hs com 

a seventh set of instructions jnt d;np to said customer, an inca-mema! 
offering price of an upgrade to >aid customer's selection 

22. fWi irawn} Pne < niter readable \ m f clasni IS lurtbe ompr / p. 

an eighth set of insin ct ons foi p o> \6m 1 as opp «1 mt\ foi said customer 
£ Pd seit-c ion. 
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